
  

 

 
 

IIR CONFERENCE: COMMERCIALISM POLICY 

As an international intergovernmental institute, the IIR does not in any way support commercial actions. 
The purpose of any presentation or paper at an IIR conference shall be to educate the audience on research or 
technological application. 
 
Please remember that the IIR organises technical conferences and the conference is not a forum for personal or 
corporate advertising. 
 
Below provides strict guidelines on how to prepare abstracts, papers, posters and presentation slides in line with 
commercialism policy that will be enforced at the IIR conference. 
 

What is NOT allowed! 
 

 Use of commercial names and logos shall not be done in ways that imply IIR endorsement, approval or 
certification. 

 Inference that the IIR approves or recommends any product, software or system for any reason is 
prohibited. 

 Copies of any type of promotional material shall not be made available during the presentation. 
 Promotion or endorsement of any particular company product is prohibited and shall be excluded. 
 The advertisement or promotion of commercial entities or other external groups is strictly forbidden. 
 Promotion of oneself, a self-owned business or product/system is not allowed. 
 Any inclusion of commercial names or logos must not be of a promotional nature, imply IIR certification or 

support, and there must be no implication that the audience is required to use the commercial entity. 
 

What IS allowed! 
  

 Names of authors and presenters, affiliations, company names, supporting organisations, (and corporate 
logo on slide presentations). 

 The research programmes, policy, legislation or name of organisations, software, government agencies 
and government-sponsored agencies may be referenced in order to maintain presentation clarity and 
relevance.  

 Specific reference may be made to industry-related standards, test methods and codes. 
 Make, model or sole source of critical test instrumentation, reagents or apparatus may be identified, so that 

others may duplicate the tests. 
 The proprietary nature of technical information may be identified to make evident the limitations of its use. 
 Commercial names and logos not related to the refrigeration industry shall be permitted in presentations 

and papers providing recognition is pertinent to a better understanding of the refrigeration technology. 
 
 
 


